
Welcome to
Lewisham
Business Advisory Service 
• free independent and confidential advice 
• start-up training and business plan workshops 
• specialist advice support for established businesses
• information on business start-up and development issues 
• call 020 8297 1171 ext 305.

Shusham Edath 
Based at
Deptford
Market, Jean
Beckford
specialises in
fresh cut
flowers and floral
arrangements for
weddings, balloon
displays, decorating and also
funeral tributes. Jean also
provides complimentary
handcrafted small gifts for
display purposes. 
Contact: Jean Beckford 
07940 292 148 

Produktion Science
Produktion Science is a music
production company working
with singer, songwriters and
producers either in-house or on
behalf of other record or
publishing companies.
Produktion Science is actively
seeking artists who require
development support. 
Contact: Peter Hamm 
020 8291 6614 

RBF (UK) Ltd
A property service company
aimed at commercial, private
and portfolio clients offering
property maintenance and
facilities management, RBF Ltd
also offers a procurement

service supplying the
usual office-type
supplies, including
furniture and
computers. RBF
has a highly skilled

workforce and a
good network of sub-

contractors. 
Contact: Rodney Bernard-

Fraser 07956 960 794

Vinnette Unbridaled
A mother and daughter wedding
dress business that exhibits at
the National Wedding Show
London, Vinnette Unbridaled
produces tailor-made dresses to
suit every bride. Make-up and
accessories guidance are also
part of the service. 
Contact: Vinnette Amrane 
and Laura Campbell 
07910 878 945

Applied Energetic Wisdom
Tony Mills provides Energetic
Wisdom treatment, production
and supply of devices to
individuals to protect them
against the negative effects of
electro-magnetic frequencies.
The treatment focuses on
restoring energy by working
through the individual’s life
force (chi, ki or prana).
Contact: Tony Mills 
0845 345 4374

key to the success of the business. “You want to make people feel
comfortable when they come in,” she explains, “and the best way to
make them want to come back is to make it a community shop.” 

As well as being the non-profit making box-office for Sydenham
Music concerts, the store hosts various events itself. Past activities have
included a visit by the popular children’s characters Maisy Mouse and
the Gruffalo, as well as book signings, poetry events and talks by local
artists – not to mention the Saturday story-time sessions for children
and the two book groups that meet once a month.

For the release of the fifth Harry Potter book, a midnight launch saw
eager fans queuing up outside the bookshop into the early hours of the
morning, even with the book being sold at full price. A party atmosphere
was created by a magician to entertain the children and free wine for
the older customers. The event became more surreal when a local man
turned up with an authentic Dalek. But everybody hit it off and the
Dalek went on to be one of the stars of the bookshop’s 39th birthday
celebrations – with Geraldine even dressing as Doctor Who (pictured).

The publicity generated by such events cannot just be measured in
terms of numbers. “If you’re not inundated with people it really doesn’t
matter,” argues Geraldine, “because half of the people who heard of the
event will be saying, ‘Oh I wish I’d gone to that,’ and so will have it in
their minds in the future.”

Competing against the offers and cut-prices of chain bookshops,
however, is a difficulty for many private bookshops. As chair of Sydenham
Traders Association, Geraldine has seen many small businesses struggle
to compete, but she remains convinced that top-class service is the best
thing they can offer. “We can’t sell some books as cheaply as the larger
chain stores do,” she says, “but really it’s only a perception that they sell
everything cheap. Often they’ll tell you what books they want you to have
and when you go to find what you want it’s not necessarily cheaper.”

Another important aspect of customer service is efficiency. While
book ordering through many large stores can often take at least a week,
Kirkdale Bookshop offers a next-day service and even orders second-
hand books too. Staff inform customers when their books are ready and
even deliver them if the customer cannot get to the shop.

The business has also not been afraid to innovate. The gallery, which
shows local artists and boasts a seating area with tea and coffee, has
been a successful addition to the shop. Equally the introduction of a
loyalty card has proved an important part of Geraldine’s strategy. The
cards not only allow regular customers to be rewarded, but
also open a way to contact them
about events and identify the
business’s customer base. 

Geraldine’s future plans 
are typically realistic –
she would just like “to
make it to our fortieth!”
Beyond that it’s hard to
say. Christmas is next
on the agenda and a
mixed exhibition is
planned for the
gallery. And her loyal
customers will be
happy to know she is
not planning any
radical departures –
after all, as she says,
“I wouldn’t be in any
other sort of business.”
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Open Monday–Saturday 9.00am–5.30pm, 
272 Kirkdale, Sydenham, London SE26 4RS 
Tel: 020 8778 4701 Fax: 020 8776 6293

Kirkdale Bookshop & Gallery’s customer- and service-orientated
approach to business has been vindicated twice in 2005. The
bookshop recently celebrated its 39th birthday and won Best

Customer Service at the 2005 Business Awards (and was also
nominated for the Best Use of Innovations award). 

While clearly pleased with the recognition of her business’s excellent
customer service and the great popularity it holds among its many loyal
customers, owner Geraldine Cox very nearly did not bother to enter the
Awards at all. “When I got the information about the Awards in the post
I thought, ‘Oh I can’t go for that,’ and put it in the bin!” 

Luckily, she was persuaded to apply, and the win has not only
delighted her, but also the bookshop’s dedicated staff and especially its
customers, who had been queuing up to write letters of support for their
favourite shop. One such letter seemed to speak for many when it
described the bookshop as “an exquisite oasis, free from noise pollution
and staffed by attentive, informed and thoroughly delightful staff”.

Walking into the cosy calm of the Sydenham bookshop, it’s easy to see
why it inspires such affection. Set over two floors, the shop caters to all
tastes with new books, a children’s department, local history guides,
small gifts, greetings cards and classical CDs on sale upstairs, as well as
hundreds of second-hand books downstairs. Its sheer range has earned
the shop a strong reputation among book enthusiasts and collectors. 

The bookshop first opened in 1966. “I was just off to university,”
remembers Geraldine, “and my dad asked, ‘Do you want to open a
bookshop with me?’” And so they opened what was then the only
bookshop (other than WH Smith) in the borough, converting an old
motorcycle shop into their new premises. Even today the shop remains
one of Lewisham’s few privately owned bookshops. Many customers
have grown with the bookshop. “People who have been coming in for
years are now coming in with their children,” says Geraldine.

For Geraldine and her three staff members, customer service has
meant building up a positive local identity, and it is this that has been

thebooks
To survive as an independent bookseller requires dedication, a professional eye and
perhaps occasionally dressing up as Doctor Who. Carinya Sharples visits the innovative
and award-winning Kirkdale Bookshop & Gallery to find out the secret of its success

Balancing 
Winner for winter
Well done to Mrs DB Charalam Bous of Brockley who won our
competition for a beautiful handmade scarf courtesy of JADA
(contact Jennifer David 07903 130 362).
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Geraldine Cox (right) with 
long-standing and valued colleagues 
Barry Chambers and Penny Brindley
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